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Executive Summary (')}

@ : .
General View NECHEE T e,
g : ] 2]
Turkiye's agriculture and food sector plays a .
strategic role both in terms of ensuring Agrlcultural Value Added: $ 6 8 & 5 BI I I Io n

domestic food security and supporting rural

development. According to 2023 dataq,
TUrkiye's agricultural value added is USD 68.5

billion, the sector's share in GDP is 6.2% and its . A o
share in total employment is 14.8%. In the last Share of AgrlCU“Ul‘e in GDP: ® o

‘207 years, the sector has grown by 400%,
Share in Total Employment: 14.8 %

making Turkiye the leading agricultural
producer in Europe.

Growth rate in the last 20 4 o o %

years:

Source: World Bank, Ministry of
Agriculture and Forestry
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Executive Summary

Turkiye has access to
modern inputs thanks to
favorable climatic conditions
and large arable land.
Producers are rapidly
integrating digitalization and
mechanization processes.
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Agricultural
Production

Crop production is the
dominant segment of the
sector, but the share of
animal production has
increased in recent years.
Productivity has increased
especially in basic crops such
as wheat, corn, sunflower and
cotton.

Agricutural
Industry

The agricultural sector is
TUrkiye's second largest
industry, accounting for 6.2%
of value added and 14.8% of
employment. Product groups
such as fresh fruits and
vegetables and olive oil are
particularly competitive.

€)

~

Foreign Trade

Tarkiye is a net exporter of
agricultural and food
products and its main

markets are the European

Union, the Middle East and

Africa. In recent years, growth
has been observed in the

African and Central Asian

‘markets.




EXECUTIVE SUMMARY {@}

__ There are ten key drivers of domestic and external
demand in Turkiye's agriculture and food sector. |

Advanced Logistics Network and Proximity to Developed Tourism Sector and Steadily

European, Central Asian and Caucasus Markets Increasing Number of Tourists Every Year

Increasing Urbanization and Increase in
Sustained Economic Growth the Number of High-Income Households

. Young and High Level of Education Established Value Chain Structure
Population
Rich and Innovative Nutrition Increasing Demand for Convenience
Culture and Processed Food

Geographical Diversity and Wide Rapidly Growing Retail Sector and
Product Range Developmg Food Industry
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Growth and Agricultural Value Added (i

2002

Tarkiye's Gross Domestic
Product increased by 400%
\ compared to 2002 and

reached USD 3,767 billion
according to purchasing
power parity.

\2:1‘ V:f: .~ . s/ ) : <..“fj":}: “ . rf,

~

\

GDP (Million USD PPP) i

| Turkiye has grown by 400% in the last two
decades and is among the most important X

* »

economies thanks to its developing trade - A

structure.

GDP (USD PPP)
(Per capita)

2002 2023

Agricultural Value Added
(Billion USD PPP)

Gross Domestic Product per
capita similarly increased
by more than 400% to USD

44,151
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2002 2023

Agricultural value added has
increased by 90% in the last 20
years, reaching USD 68.5 billion.

Notes PPP: Purchasing Power Parity
Sources: TurkStat, World Bank



According to 2023 Data:

Share in Gross
Domestic Product:

Over the last two decades, thanks to stable
growth and Turkiye's favorable climatic
conditions, the importance of the agricultural
sector in the economy has continued.

Sharein
Employment:

A significant share of the country’'s population
still depends on agriculture for their
livelihoods and agriculture plays a major role
in rural development.

Share in Exports:

TUrkiye is an important agricultural country
and a food production center for other
countries in the region.

6.2%

14.8 %

12.1%

Source: TurkStat



Turkiye’s Agricultural Production on the Global Stage

Global agricultural value added: Tlrkiye’s place in the top 10 in 2023

Agricultural Value Added

N. Country (Constant 2015 USD
billion)

1 @ China 1,272

2 Z India 482

3 € USA 214

4 “ Indonesia 144

5 () Nigeria 123

6 &€ Brasil 102

y 4 ® Pakistan 86

8 ©@Turkiye 68.5

9 w Russia 61

10 S Egypt 49

Agricultural Added
Value [ GDP %

7.1
16.0

0.7
12.5
22.7

6.2

23.4

6.2

3.3

10.6

Share of Global Agricultural
Value Added %

32.1
12.2
5.4
3.6
3.1
2.6
2.2

1.7

1.5

1.2

6 6 On a global scale, Tirkiye is among the top 10 @

countries in terms of agricultural value added
and ranks first in Europe. 9

@ TURKIYE

+2 Firstin
'ﬁ' Europe

» World's

" eighth
agricultural
economy

)




Growing Population and Food Demand p .

. . w Turkiye has shown a
P OPUIatlon Food ~ significant increase in both
T A7 population and per capita

| Tarkiye's Consu mption food consumption in the
population has last decade, and the
grown by 30% in demand for food in our

the last 20 years country is increasing day b

85 / 22
Million OOOO 22
a°2q9q2 2

3607 3825

KCAL/Person KCAL/Person
Million
2002 2023
93% of Turkiye's
22 population i
According to the United Nations projection, lives in cities. Alongside population growth, the amount of

food consumed per capita increased by 6%
to 3825 kcal/capita.

the population will reach 96.3 million in 2054.
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Increasing Urbanization in Turkiye @

Total population by 2023 85.4 Million
We have 24 cities with a population of over 1 million

istanbul 15.7 Million Mugla 1.1 Million

Ankara 5.8 Million Denizli 1.1 Million

izmir 4.5 Million Eskigehir 0.9 Million
Bursa 3.2 Million Mardin 0.9 Million
Antalya 2.7 Million Trabzon 0.8 Million
Konya 2.3 Million Ordu 0.8 Million
Adana 2.3 Million Afyonkarahisar 0.8 Million
Sanhurfa 2.2 Million Erzurum 0.7 Million
Gaziantep 2.2 Million Malatya 0.7 Million
Kocaeli 2.1Million Sivas 0.7 Million
Mersin 1.9 Million Batman 0.6 Million
Diyarbakir 1.8 Million Tokat 0.6 Million
Hatay 1.5 Million Adiyaman 0.6 Million
Manisa 1.5 Million Elazig 0.6 Million
Kayseri 1.4 Million Zonguldak 0.6 Million
Samsun 1.4 Million Katahya 0.6 Million
Balikesir 1.3 Million Sirnak 0.6 Million
Tekirdag 1.2 Million Ganakkale 0.6 Million
Aydin 1.2 Million Osmaniye 0.6 Million
Van 1.1 Million Corum 0.5 Million

Kahramanmarag 1.1 Million
Sakarya 1.1 Million




Agricultural Production Value Components (2022) @

Plant Production Livestock and Poultry Products

Value of Production (Million USD) Value of Production (Million USD)

Sunflower
1,820

Cattle: 7,6 (9.7%)
Ovine: 3,1(3.9%)
Poultry: 3,9 (5.0%)

Cattle: 7,7 (9.9%)

Ovine: 914 (1.2%)

Apricot
638,9

0.81%

65.8% - 34.2%

Plant production is dominant in Turkish agriculture. Plant value added corresponds to
USD 68.5 billion, the total size of agriculture.
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Turkiye’s Global Ranking in Fruit Production -

Ranking of Turkiye, 2022

Turkiye is the world leader in apricot,
cherry, hazelnut and fig production.

Ist

Pistachio
3rd

&

jorape §
6th J

 source:FaosTAT
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Turkiye's Global Ranking in Vegetable Production @

As a pioneer in field crops and vegetables,
TUrkiye is the production center of its
geography. Ranking of Turkiye, 2022

Watermelon
2nd

> /

4th 4th
12th j

|  Source: FaosTAT, 2022

5th

5th
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Turkiye’s Global Ranking in Animal Production .
As for animal products, TUrkiye stands out in ovine production and is a pioneer in its geography in all production categories.
Ranking of Turkiye, 2022
2nd
Raw Sheep Milk
\ Chicken Raw Cow Milk Chicken Egg /
16 Million 52 Million 19 Million Tons 1.1 Million
o F:}\_\ [ crm—
‘U§ :__7 ‘ i @ : o
@ S0 P -@ = Oo @)
1l ' ’ )
2. 1. 2. 144 4.
Turkiye’s position in Europe in Turkiye has the largest inventory Tarkiye is the tenth largest Turkiye is the second largest Number of countries to which  Turkiye's position in the ranking of
terms of cattle inventory of goats and sheep in Europe. producer of cow's milk worldwide. producer of sheep milk worldwide. Turkiye exports dairy products the largest cheese producing
countries worldwide
Number of cattle farms: 1.1 million

Source: FAOSTAT
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Input
Supply

» Turkish fertilizer
consumption per hectare
has increased over years
to 130 kg while world
average is 140 kg

TOrkiye's demand for
fertilizers is 10th highest in
the world

Tarkiye lack local raw
material supply in all three
raw material categories
(Nitrate, Phosphorus and
Potassium)

Organic and
organomineral fertilizer
production and
consumption is on a rising
trend.

The Agriculture Strategic
Plan aims to increase
organomineral fertilizer
production in Tarkiye from
0.5 million tons to 4.3
milllion tons in 2028.

788 certified seed
producers in Tarkiye & a
significant proportion is
multinational brands &
producing 1.3 million tons
of seeds

Turkish Agri-Food Value Chain

Agricultural
Production

2.2 million enterprises

14k associations &
cooperatives

4.6 million
employments: 15% of
national employment

Agricultural land: 38.5
million ha & average
unit size: 7 ha

67% of total enterprises
are below 5 ha size,
realizing 22% of total
planting

78% of planting
activities are carried
out by remaining
medium and large
companies.

Agricultural
Industry

51k food companies
with 514k employment

Out of the ISO 500
companies, 100 are in
the food processing
sector.

Food manufacturing
industry turnover: USD
54bn - most
contributing sector to
total manufacturing
sector turnover

A large number of
major multinationals
active in processing
business: Mondeléz,
PepsiCo, The Coca-
Cola Company, Mars,
Nestle, Unilever,
Cortevaq, Dr. Oetker,
Cargill, Ferrero,
Danone, among
others.

Retail
Trade

TUrkiye's grocery retail
market has experienced
rapid expansion in
parallel with the shift to
modern Western-style
grocery retail formats.

Strong presence of
Turkish retailers such as
BiM, A101, Sok and
Migros, while foreign
retailers including
CarrefourSA (JV) and
Metro are also
performing well.

Total sales of grocery
retailers: USD 69Bn
(Modern grocery
retailers: USD 43bn -
Traditional grocery
retailers: USD 27bn)

Imports of consumer-
oriented agrofood
products: USD 3.5bn

Foreign
Trade

- A domestic market of
85 million with
increasing per capita
food consumption
each year

Tarkiye is well-
positioned to easily
reach Europe, MENA,
and Central Asia
markets.

Agrofood exports:
USD 30.9bn
Agrofood imports:
USD 24bn




Land Use and Agricultural Production Composition in Turkiye 'Z@E

Agricultural 38.5
Production Area  pAillion Hectares

Size:

Agricultural Production Area Size:

Morocco: 30.2 Million Hectares

Poland 14.4 Million Hectares

Arable 23.9
Land: Million Hectares

Romania 12.7 million hectares

Egypt: 4.3 Million Hectares

Serbia: 3.47 million hectares

Grassland 14.' 6.
and Pasture Million Hectares

Areaq:

D

Note: Arable Land = Field pants+ Permanent product area.
Source: TURKSTAT, 2024.



Land Use and Agricultural Production Composition in Turkiye

@ Average size of commercial enterprises in Tirkiye
according to KKB Agricultural Field Survey

30

25

22
20 19.2 20
15
10
5
0

2019 2020 2021 2022 2023

RSt " e AN e, o % . e B
e DR o D el T e e B B  pite e | N Rl enl

25

6 6 According to official statistics, Turkiye's ¢ X
average farm size is 7.6 hectares (2016), o,
which is lower than comparator countries
such as Mexico and Italy.

However, in different surveys, especially
with commercially active agricultural
enterprises, the average land size was
reported to be 26 hectares.

%)

23.0

17.4

1.0

8.0
7.6
5.0 . .

Greece  Turkiye Mexico Italy EU 27 Spain
£ 6 O 0O 6 @©

@ Average Land Size in Some Countries (Decare)

*Average sizes according to official statistics

Source: KKB Agricultural Field Outlook Survey 2023
TurkStat, 2024, EuroStat, 2024



Land Use and Agricultural Production Composition in Turkiye : :

° - . . o, o °
Agricultural Land Distribution (%) Production Amounts of Main Plant Groups (Thousand Tons)
2003-2023 2003-2023
40.000
35.000
30.000
25.000
20.000
15.000
10.000
7,6
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® 2003 ® 2003 ‘\‘p
@ 2023 @ 2023

' The most important field plants in terms of production are wheat, sugar beet, barley, maize,
potatoes and cotton. For most cereals, Turkiye is fully or almost self-sufficient. Moreover, despite
the decline in agricultural area, production volumes have increased substantially with s:gnlflcant ;
productwuty gams. Y
' : . MR S Source: TurkStat




Composition of Animal Production in Turkiye

. The number of livestock in Turkiye has increased significantly Yew
~in the last two decades in all categories. The production
rates of animal products have been higher than the
increase in the number of animals, indicating increased
productivity. ("

Animal 9023 e 2023 rauton 2023

Numbers
(thousand heads) (thousand tons) (thousand tons)

@ Cattle ® Ovine @ Cattle ® Ovine @ Cattle @ Ovine

W Poultry % Poultry
Source: TurkStat
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Total Factor Productivity in Agricultural Production {@:’

Total Factor Productivity for Selected Countries*

Growth Rates (%)
3,0
2,62
2,5
2,0 = 1,88 r 7
1,69 IS "' Turkiye's factor productivity
1,54 ~ growth rates in all periods are

1,5 142 A well above the world and EU
averages. Finally, Tlrkiye

10 1,05 achieved a growth rate of over

4 1.5% in the 2011-202] period, while

the EU average remained at 1%. . .

0,5 0,53 0,48 :‘ _

|0,24 0,2
0 AR ER

i 2000-2010
ot (el xe®” oo

e O =

® 2011-2021

fi
")

® 2000-2021

*Total Factor Productivity = Value of Production / Inputs
Source: TurkStat, 2024, EuroStat, 2024



Share of Food Sector in Manufacturing Industry

CONTRIBUTION OF FOOD AND BEVERAGE
MANUFACTURING TO GDP AND EMPLOYMENT, 2023 (%)

Share of Manufacturing Share of Food & Beverage Share of Food and Beverage
Sector in Turkiye Sectors in Manufacturing Sector Sectors in Turkiye
Value Added Share Vaue Added Share Value Added Share

38.5% 1.58% 4.45%
Employment Share Employment Share Employment Share

26.5% 12.05% 3.19%

Ry

| The turnover of food and beverage
manufacturing is USD 85 billion in g
2023. Food and  beverage Number of Companies in Food and Beverage
manufacturing accounts for 14% of Manufacturing: 19,375 companies
total manufacturing volume. It

provides 12% of employment in the .
manufacturing sector. A Number in employment: 610.7 thousand (2023)

Source: TurkStat



Composition of the Food Manufacturing Sector

Food and Beverage Industrial Production Index
(2008=100)

200

175

150

125
100
75
50

25
e Manufacture of Food Products

e Manufacture of Beverage

2013 2018

2023

YIL

Production in the food and beverage manufacturing industry has A *
doubled since 2008 thanks to improved technology, increased e
productivity and new investments. In the food manufacturing industry,

the sugar and chocolate industry is at the forefront, followed by other
industrial items and fresh fruit and vegetable processing industry.

Composition of Food Manufacturing Industry Sub-Sectors

Aquaculture Industry

I -

I 7
I :-
pe—"
I, 12
Bakery Products [N 14

Meat and Meat Products Industry
Vegetable and Animal Oil Industry
Flour and Starch Industry

Dairy Products

Fruit and Vegetable Processing... [ 16

0% 5% 10% 15% 20%

Source: TurkStat



Some Food Companies in Turkiye Forbes 500

Milk and Dairy Products

\ f
PINAR
e

PINARET VEUN

Meat and Poultry

(" keskinoglu

g

®

lig

sy beypi
Banvi))

Source: Tlrkiye Forbes 500



Some Food Companies in Turkiye Forbes 500

Snack Chocolates, Nuts and Fruits

m @ BTN

e
JLKER FERRERO @
1ARIBO @I 'ZC

B,

JMondelez

International 4

Source: Tlrkiye Forbes 500



Some Food Companies in Turkiye Forbes 500

Convenience and Processed Food

PENGUEN

Beverages

© PEPSICO

T o
* .
* »
* *
* *
* *

* 4 ®

Processed Seafood

DARDANEL
LERQY

KEREVITAS

Kocaman

A =

KYOKUYO ‘

Source: Tlrkiye Forbes 500



International Investments in Agriculture -

International investments made in Turkiye by
industry leaders in recent years

Wy
SOze o
%\ Animal Feed Investment in ) A:sit(;lrS‘ItFlggdesf
2022 KraftHeinz in 202

Nestle 80 Million Dollars 70 Million Dollars

Agricultural Products and
Beverages Investment in

ondelez 2021 - 2022

lntematoonal

115 Million Dollars

% Ir;vecsjtm?nt i'r; Beverage § 2022
4 OGN Bl Sion 27 Million Dollars
‘ W% in 2023 DGHLER
25 Million Dollars Investment

2022 - 2023

Cargill ===




Selected Acquisitions in the Food and Beverage Sector

Deal Value

Ival
Purchaser TargetCompany Year  (willionusD) Purchaser TargetCompany  year (:;;O\,’,‘:,::)
DIAGEO L Mey icki 2011 2,100 Bridgepoint ——> Peyman Kuruyemis 2016 -
——>  AnadoluEfes 2012 1,900 AJINOMOTO —> Bizim Mutfak 2016 66.6
A‘Ns_ﬂ — Yérsan 2013 - MARTIN BRAUN GRUPPE =) Polen Gida 2016 %
INVESTCORP Namet 2013 - BOUNGE — Ana Gida 2016 15.9
£ vedanta — e = : @ brf — Banvit 2016 229
FERRERO —_— Oltan Gida 2014 - THE
ABRAAJ — KFC Turkiye 2017 -
: Desu Maya 2014 220 o
LESAFFRE —_—
AJINOMOTO E— Kemal Kukrer 2017 52
o Y13 Ekol Gida 2015 -
Cargill E—
2015 = D D ~ —_— Merpez Gida 2017 6
LACTALIS) — Ak Gida YO
, 2015 150 Al
L) Y — TAB Gida /R o — Mado 2017 150

Source: Deloitte Annual Turkish M&A Review



Selected Acquisitions in the Food and Beverage Sector

Purchaser

VENTURE O
‘ CAPITAL

BANK FirstEnergyBank

“JupL

v | nutrition
Cargill
CCPA-G

TURKEY GROUP

DrSchar

%4 PASHA
‘I Investments

Target Company

———> ObaMakarna

Agromed Tarim

— laclari ve Tohum

——> LC.O.NGIda
_— Ekol Gida
—_— Beta Tarim

— CGlutensiz Ada

Trokyo Et ve
Sat Urunleri

Year

Deal Value
(Million USD)

2018

2018

2018

2018

2018

2018

2019

2019

19

Purchaser

iz Hayvancilik
-~ — Tanm &ida Sanayi 2020
KraftHeinz ———>  AssonFoods 2020
E AT EGE-TAV Ege
NH Nipponham — Tanm - 2021
Hayvancilik
—_— Arolez Gida 2021

——— DellaGida/Bahar 2021

Su
A
V £ — Kito 2021
zeTa
& M Lucy Fish- 2022
EED INVESTMENTLTD: Ugurlu B.

TargetCompany vear

Deal Value
(Million USD)

5.6

70

10.2

Source: Deloitte Annual Turkish M&A Review



Oltan

FERRERO GIdCI

In 2013, Ferrero opened its factory in Manisa with an
investment of 300 million dollars and this factory
became one of the most important production
facilities of the group. In 2014, Ferrero established
Ferrero Hazelnut by acquiring Oltan Gida, one of the
most important buyers of Turkish hazelnuts. This
strategic move enabled Ferrero to assume an
important role in processing Turkish hazelnuts into
finished and semi-finished products. Today, the Manisa
Factory produces the group’'s major brands, especially
NUTELLA®, and exports to 100 countries in addition to
the domestic market. Ferrero has 7 production facilities
in Turkiye, 6 of which are hazelnut factories. These
investments show that Ferrero has strengthened its
commitment and integration to the Turkish market.

o W L N ) RS -
i N o s el AL \ ‘ - X R

In 2016, US-based agricultural products company
Bunge acquired Ana Gida, a Turkish seed and olive oil
producer owned by Anadolu Endustri Holding and SEEF
Foods. With the acquisition, Bunge acquired famous
olive oil brands such as Komili, Madra and Kirlangig.
Operating in Turkiye since 2000, Bunge is an important
supplier in the country's edible oil, grain and animal
feed sectors with its facilities in the Aegean and
Marmara regions.

Source: Turkiye Forbes 500



Retail Food Sales Channels in Tirkiye

Sales of Food Retailers by Channel 2023 (Million USD)

Traditional Grocery stores [ 2750
piscount supermarkets [ 2260
supermorkets [ 21266

Small Scale Markets - 2,287
Grocery E-Commerce [ 1,555

Hypermarkets [I 1,004

Fuel Stations

| Front Area Retailers I B4B

5000 10000 15000 20000 25000 30000

0 h
Totq| /~ The turnover of all grocery retailers
48,061 . " reached USD 75 billion in 2023. The
2

share of organized retailers is just over
5,799 64%. j ~

Modern Traditional
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Retail Food Sales Channels in Turkiye

/< - Among the food retailers in Turkiye, <<Discount Grocery Stores>>
market share is high and these markets increase their market share

every year. '{_ L

14.000 e
12.000

Number of 0000 itz

Stores, Sales 000

and Shares of

the 10 Largest w080

Supermarkets, 4505 '

2023 I
2.000

am A101 S micros

Market Share %14.1 %10,5 %6,0 %71

Rt

§k o 'éy'*w LN \i‘& 4;/:1_ E"‘lu B '5‘5‘4%‘ ;."' w}

1,461

694

®

Carrefour

%2,0

2 i : R T Y
" @& k. NS g e
- - » e "’ e .
> b QoA o A Inar s T
S S L R et & f e AR

® Number of Stores
e Sales (Million USD)

~ Source:USDAFAS



Agriculture and Food Foreign Trade

Net Food Exporter

Agri-food products account for 12% of all exports
and 7% of all imports in 2023.

More than 70% of exports are processed food

products.

Average Annual Growth Rates
between 2003 and 2023:
Agriculture-Food @3 %9,52
Exports =

Total Exports @ %38,81
Agriculture-Food @ %9,63
Imports

Total Imports @ %8,61

Value (Milion USD)

Turkiye's Agri-Food Exports

2003-2023
30,469
30.000
26,173
20.000
10.000
O X O 0O QA O IO DO >0 0L OO0 D ¥
P FTFPPLPFI PPN L L L RS » G
S S S S S K A

=g-=Agriculture-Food Imports

=== Agriculture-Food Exports




Main Export Routes in Agriculture and Food Sector A\ N
(3 B k.
1 Iraq 3,5 billion dollar
| Top Five
2 Russian Federation 1,9 billion dollar Ex ort
- p.
3 Unites States of America 1,4 billion dollar cou nt rles
-
4 Germany 1.2 billion dollar
— 1billion dollar
al) \5 Italy )

i a
1 Djibouti -~ +53%
The Fastest
GrOWing 2 Yemen /T +48%
- Market 3 Pakiston o vaon
<= (2017-22) < v
5 Ethiopia P i




Product Composition of Foreign Trade in Agriculture and Food

Most Imported and Exported Agricultural Products

2023

»

Fresh Fruit and Vegetables
(billion dollars)
s

Oil Seeds
(billion dollars)

o

Import  Export

Import  Export

o

w

. .Grains ) Seafood
(billion dollars) (billion dollars)
se] 27 | -

Import  Export Import  Export

N
~




Product Composition of Foreign Trade in Agriculture and Food

2017 - 2022 Timeframe

Products with the Fastest Increase in Imports

- *+%25

¢’ 2 - Grains — +%I9

_S +%17

-~ +%10

¥ 5 - Fish and Water Resources—~ *+%9,4

Products with the Fastest Export Growth

&, °
B3 1-Live Animals 7 ¥530
z 2 - Oil Seeds —~ %24
3D

@1@ 3 - Fish and Water Resources—" +%15

@ 4 - Meat _ +%I5

Cﬁo 5 - Pulses —~ *%l4

alps A 9
* *
¥ *
* *
* *
x *
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Agricultural Support and Incentives (f\; yatmdssskgov Oy N

While investment supports are provided in the first phase,

additional supports for production are in the second phase

after the investment is completed. @

Ministry of Agriculture and Forestry

Support for Facility Construction
or Capacity Expansion

European Union Instrument for
Pre-Accession Assistance Rural
Development Program (IPARD IiI)

Rural Development
Support Program

Subsidized Loans

Support from the Ministry of Agriculture is offered in two phases.

i Aft:r thet :
r::‘é?:p'm:d;s Area Based Supports

Ministry of Agriculture and Forestry

Production Supports

Agriculture Insurance

Other Supports

Biological and Biotechnical
Control
Difference Payment Supports

Livestock Supports



Agricultural Support and Incentives

Ministry of Industry and Technology

Investment Incentives
VAT Exemption

Customs Duty Exemption

Investment Location Allocatio

SSI Supports

Tax Reduction Supports
Interest Supports

KOSGEB Entrepreneur Support Programs

The Ministry of Industry offers the first group of investment supports during the
establishment phase and additional supports by the Ministry of Trade during the

second phase.

Ministry of Trade

Foreign Trade Supports

Export Supports

E-Export Supports

Foreign Technical Consultancy
Supports

Other Supports




Financing Provided to the Agriculture Sector ! :
Agricultural Loans - Public vs Private Non-Performing Loan Ratios (NPL) by Sector
(Balance, Billion USD) (December 2023)
Agriculture
Mining

Metal Industry

23
Research, consulting, advertisin
20 20 20 1 20 9 9
7 18 18 - Food, beverage, tobacco industry
3
6 6 Transport, storage, communication
12 Wholesale Trade
5 Retail Trade
16 17 Textile
13 14 14 14 13 13 14 )
Tourism
9
Consumer Loans - Consumer
Needs

Electricity, Gas, Water
2014 2015 2018 2017 2018 2019 2020 2021 2022 2023

0.9%
1.0%

~
(o)

(¢) ]
(6)}
(6]
w

Construction
W State Banks M Private Banks

Real Estate Brokerage 7.6%

' The amount of credit provided to agricultural enterprises by the banking 'l As a result of the subsidized loans provided by public banks and the

sector reached USD 20 billion by the end of 2023. In addition, the sector’s resources provided by international organizations, both the sector's
access to finance has become easier and producers have turned to

) sustainable investments.

loan follow-up rate is 0.4%, the lowest among all other sectors.
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Competitiveness Potential and Priority Investment Areas L Whentheeument condiionsand -
et current trends of the Turkish e
agricultural sector are analyzed,
six main axes stand out as
investment potential. O
:“-, .vl
Traditional Increasing
Products Digitalization

Investments in equipment, services and
infrastructure for digitalization in
production.

Local production techniques, geographically
marked products, processing, promotion,
branding and marketing investments for
geographically marked products.

Economies of Scale and
alue Added in the Value
Chain

Large-scale production investments,
integrated value chain investments.

Import Intensive
Products and New
Export Markets

Products in short supply, substitution
opportunities, export potential in the Middle
East, Caucasus and European markets.

Sustainability and

Investments to Certified Production
Investments in climate smart

I m p rove FOOd sec Ly rity technology and production techniques

Logistics and storage investments, tropical fruit production, use of
alternative protein sources. alternative energy sources in
production, good agriculture, organic
agriculture, biodynamic agriculture
investments.
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Traditional Products and Geographical Indication

Tarkiye has 29 geographlcally marked Al
products registered and published in the EU.
These products are reg/stered from 10 d/fferent

Antakya
Kiinefesi

Bayramig
Beyazi

Edremit Kérfezi
Green Scratched
Olives

Antep
Baklavasi

\‘ Ezine
Cheese

Aydin
Chestnut

Aydin Memecik

Fig

\

.“-_;».-xy i R

Malatya
Apricot

Milas

Milas
Olive Oil

8 Safranbolu

Pomegranate

provmces of our COUﬂtf'y

e oS Taskopri
.. ’a ~ ! Garlic

Walnut

‘\ T e

Bursa
Peach

Caglayancerit

Mesir
Paste

N\R Bursa
NN Ayas E\’ :\ Edremit il Olives <E P Araban Bicsclk
: 8 Tomato % Olive Oil \ : !Garllc Fig

Huyik
Strawberry

i i Ay \ i Gemlik
Olive Oil R
- X‘ Olive > Saffron 5N Pastrami f‘:ﬂ::;?:
: Coffee
3 Giresun - Osmaniye
P Plumpy Nut e L, Peanuts

" source: EUeAmbrosia



Import Intensive Products and New Export Markets

7 ST
Ol
 The main product groups for which Tirkiye is a netimporter are cereals, oilseeds,
animal feed, livestock and cotton.
in cereals, wheat and corn are absolutely necessary for the export demand of the
industry within the framework of the inward processing regime, while in other product
groups, the need for investments in alternative sources of protein, fiber and oil for
5 import substitution comes to the fore.| | |
EA

: =,

|I|| .. |
0

Grains Oil Seeds Animal Feed Live Animals Cotton

[#%]

(73]

k3

ha

f—

f—

® 2019 #2020 #2021 #2022 <2023

Source: ITC World Trade



Import Intensive Products and New Export Markets ‘:‘

Imports of Food and Agricultural Products of
Middle East, North Africa and Caucasus Countries

Total Import Volume Exports from Turkiye
Most imported agricultural products Products with the fastest growth inimports Most exported agricultural products Products with the fastest export growth
C a— i C a— ey
1 Grains 39.3 billion dollars 1 oilseeds _/ 2% 1 Oil Seeds 2,1 bilion dollars 1 Live Animals —~ +38%
2 oil seeds 28 billion dollars 2 Rubber / *LT% 2 Grains 1,8 billion dollars 2 Oil Seeds -/ 2%
3 Fresh fruits and vegetables 15,4 bilion dollars 3 Oother Agricultural Products / +6% 3 fresh fruits and vegetables 914 million dollars 3 Other Agricultural Products —~  se%
4 Dairy products, eggs and honey 12.7 billion dollars 4 Grains ~S H55% 4 Meat 826 million dollars 4 Ppulses —/ 5%
5 Meat 12,3 bilion dollars 5 Pulses N b i 5 Pulses 746 million dollars 5 Meat —~/ v

: ‘ij The total annual imports of food and agricultural products of the Middle East, Caucasus and
~ North Africa countries are around USD 150 billion. Turkiye has a share of USD 7.9 billion in this
market.
In the target market, the main products whose imports have increased in the last five years are
oilseeds and rubber and other agricultural products, while live animals and oilseeds have
shown a significant increase in exports from Turkiye.

2"
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Potential for Sustainable and Certified Production

Turkiye's diverse agricultural and
climatic regions allow for a rich
diversity of crops. On the supply side,
organic production started in the early
2000s and gained momentum in the
mid-2010s. Production of organic
products is just over 1.5 milliontons. -

iYi TARIM

UYGULAMALARI
Organic Production Area Good Agriculture Production
224 thousand hectares a 372 thousand hectares

Increase in Twenty Years 3450% | Increase in Twenty Years 7000%
Number of Farmers 34700 ] Number of Farmers 8045

Production Amount 1.6 mil. tons ]| Production Amount 6.1 mil. tons

‘ Wide Product Range
‘ Rich Biodiversity

‘ Advanced Certification Infrastructure

‘ Increased Consumption Awareness of Healthy
Products

‘ 24 Billion Euro Market Potential in the European Union

‘ Turkiye's Current Share in the EU Market: 0.12




Increasing Level of Digitalization

The level of digitalization of agricultural producers in Turkiye
has been increasing significantly in recent years.

Producers mainly use digital channels to access
agricultural weather, agricultural news, product prices
and agricultural production information.

The number of start-ups addressing the digital needs of
manufacturers is also increasing day by day.

® Agricultural weather, Meteorology

e Following agricultural news

» Product/Input prices, stock market prices

@ Product information, production techniques

o Diseases, pests

« Tractors, machinery, agricultural technologies
e Supports, grants, incentives

e Asking questions from the Internet / Mobile

e Selling the product online/social media

e Other

e Purchasing inputs (fertilizer, feed, etc.)

@ Satellite tracking of the land

{ R\ N ""7“
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90%

80%

70%

60%

50%

40%

30%

20%

10%

0

Computer/Laptop Do not use internet

CellPhone

® 2019 €2020

92021 #2022

Source: KKB Aﬁﬁ%msmw 2023



Priority Investment Areas in Turkiye's Agriculture and Food Sector

Build-Operate-Transfer Investments for the Conversion
of Open Canal Agricultural Irrigation Systems to Closed,
Pressurized and Climate Controlled Systems

Integrated Dried Fig Production

Integrated Dried Apricot Production

Production of Organo-Mineral Fertilizer with Increased
Climate Resistance and Water Retention Capacity (with
Perlite, Pumice, etc.)

The Earliest Stone Fruit Greenhouse (Climate and Soil
Controlled) (Mediterranean Region)

Geothermal Fruit and Vegetable Greenhouse (Large Scale)

Organic Olive and Olive Oil

Solar Powered Fruit and
Vegetable Drying and Chips
Production Plant

Production of Climate-Smart,
Combined Tillage and Seeding
Machines

Agricultural Production Planning Systems and
Software (Climate-Smart, Supply-Demand Market
Oriented

Cold Chain and Storage Frigo
Distribution Service Investment

Solar/Wind Powered Nitrogen Production

Dried Persimmons

Rarely Produced Cut Flower Ornamental
Plants with High Export Capacity

Establishment of a Digital Marketplace for Retail Sale of
Agricultural Products

Organic Dairy and Meat Production

Valuable Honeys (Gk: ndular Honey, Chestnut,
Rhodedron)

Urban Vertical Farming (Fresh Plants)

Berries (Asparagus, Capers, Blueberries,
Wolfberries)

Agricultural Drone Production and Contracting
Service (Imaging, Monitoring, Spraying-
Fertilization)

Obtaining Soilless Agriculture Material from Tea
Powder and Fiber Wastes (Rize, Trabzon)

Farm Tourism Investments in
Metropolitan Areas

Plant Extraction Investments

Obtaining Oil from Apricot and Bitter Almond Kernels for
Cosmetic Industry (Malatya, Elazig)

Tropical Fruit Greenhouse (Mango, Passion Fruit
etc.) (Mediterranean Region)

Large Scale Combined (1000+ Head) Dairy Cow Farming

Large Scale Combined (1000+ Head) Beef Cattle
Breeding

Rare Medicinal Aromatic Plants (Digitalis, Atropa,
Black Thyme, Laurel)

Aquaculture

Natural Insecticide Production from Medicinal Aromatic
Plants (Pyrethrum, Anabasis, Neem Tree etc.)

Organic Integrated ice Cream
Production

Frozen [FreezeConcentration] Pure Fruit Juice
(Pomegranate, Orange, Lemon, Apple, etc.)

Rare Mushroom Varieties (Enoki, Reishi,
shiitake, Maitake, Porcini, Shimeji)

-~
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INVEST IN {} TURKIYE

Thank you

@InvestTurkey ®InvestTurkey @Invest—in—Turkey
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