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WHAT WAS EXPECTED:

SIGNIFICANT STRUCTURAL CHANGE WAS EXPECTED

GLOBALIZATION OR DEGLOBALIZATION

The Future Of Freight Forwarding In A Post-Covid
World Survey

How will the Covid-19 crisis impact your supply chain Will your freight procurement method change as a result of Covid-19?
strategy over the medium term?

40% 38% B It will not change

249 B Yes, more use of freight marketplace
m Significantly = Slightly
20% . :
13% 12% 13% B Yes, more use of digital forwarding offers
(o)

generally

I l Increased use of tender processes
0%

Via personal contacts/established relationships
at logistics partners

Moderately mNot at all

Except 2% of the respondents, most expected a Major change in how shippers purchase freight services was
change in supply chain strategy to some extent. anticipated by firms.

Source: The Future Of Freight Forwarding In A Post-Covid World Survey, by Transport Intelligence Ltd, sponsored by Bolloré Logistics Invest.gov.tr | 03
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WHAT WAS EXPECTED: SIGNIFICANT STRUCTURAL CHANGE WAS EXPECTED
GLOBALIZATION OR DEGLOBALIZATION

The Future Of Freight Forwarding In A Post-Covid
World Survey

The Covid-19 crisis will lead to the end of globalization and Will your supply and flow-planning model become more
the reemergence of national/local supply chains. Do you: flexible?

m Agree

m Strongly agree
m Agree

m Disagree m Strongly agree

m Strongly disagree m Disagree

m Strongly disagree
Neither agree nor

disagree Neither agree nor
disagree
As many as 34% of respondents agree that the Covid- Flexibility results suggested that, over the medium-
19 crisis will lead to the end of globalization. term, the most successful supply chains would be

those that can most effectively respond and mitigate
potential disruptions.

Source: Transport Intelligence Ltd, sponsored by Bolloré Logistics invest.gov.tr | 04
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WHAT WAS EXPECTED:

GLOBALIZATION OR DEGLOBALIZATION

The Future Of Freight Forwarding In A
Post-Covid World Survey

« At that time, firms agreed on risks and de-
globalization but they were thinking to adopt
different strategies.

« 88% was planning to change their inventory
procurement strategy.

* 31% was thinking that depending on single
geography for procurement was not reliable.

 Significant amount of respondents was more
conservative to change due to complexities such as
identifying alternate locations, ensuring product
quality and finding a reliable market.

Source: Transport Intelligence Ltd, sponsored by Bolloré Logistics

FIRMS PLANNED TO ADOPT DIFFERENT STRATEGIES

35%

30%

25%

20%

15%

10%

5%

0%

How will your inventory procurement strategy change?

12%

It will not
change

14%

Just-in-time
inventory
system will be
reduced

17%

More suppliers

31%

Identify
alternate
sourcing
locations

17%

9%

Fewer suppliers Too soon to tell
but focus on
establishing
deeper
relationships
with them invest.gov.tr | 05
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WHAT WAS EXPECTED: FIRMS PLANNED TO ADOPT DIFFERENT STRATEGIES

GLOBALIZATION OR DEGLOBALIZATION

Which of the following describe your logistics outsourcing strategy?

Most of the firms still wanted to control their supply 50% 43%
chain management. 43% of respondents would like  40% 209

. . . . 0
to diversify their supply chain partners. 30%

. 20% 17%
In contrast, 30% of respondents would like to 10%
: , 10%
decrease number of supply chain partners. This was ? L-
Ce . . . 0% ‘ ‘
an Indlcatlon that flrms were adoptlng dlfferent We will outsource more physical We will outsource supply chain We want to increase the number ~ We want to decrease the
. supply chain operations in the management in the future of logistics partners we work  number of logistics partners we

strategles. future with work with

How do you plan to integrate further technology solutions into your supply

: : chain?
80% of respondents was planning to continue the 230%
(o)
integration of technology into their supply chain - 26%
operations. 200/0 189, 20% 20%
(s} (o}
. . — . 16%
Majority were expecting logistics partners to bring 159 °%
(o}
their own solutions.
10%
Customization of third-party systems appears to be 59,
the second best alternative. 0%

In-house development  Use of third party Customization of third- ~ We expect logistics ~ No immediate plans in
systems party systems to suit  partners to bring their this area

. . _— d luti :
Source: Transport Intelligence Ltd, sponsored by Bolloré Logistics own needs own solutions invest.gov.tr | 06
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REBOUNDING & EXCEEDING PRE-PANDEMIC LEVELS

Average Distance Traversed by Merchandise Trade
Kilometers, 2001-2020
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invest.gov.tr | 07
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WHAT HAPPENED:
G

Nel=YNR )2 Nile] Ko =2p | =cINe =Y \R 7 Nile]\l PANDEMIC IN A MORE ROBUST WAY THAN EXPECTED

Global Connectedness Index 2021
Update
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GLOBALIZATION IS RECOVERING FROM THE

Four Pillars of Global Connectedness
2001-19’
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FOUR PILLARS OF GLOBAL CONNECTEDNESS [isaaiitbidiiiiaddaahlila il e :@:

QUICKLY STABILIZED N = :
Trade Capital
116 135
130
114 ~ /x
112 ,,' 125 L,
7 120 et
110 L
R 115
108 10
106 105
2015 2016 2017 2018 2019 2020 2021 2015 2016 2017 2018 2019 2020 2021
Information People
10 130
. 125
------- > 120
180 110 v
170 105 —*”’
60 100
2015 2016 2017 2018 2019 2020 2021 20152076 2017 2018 2019 2020 2021

Source: DHL invest.gov.tr | 09
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MOST FLOWS ARE DOMESTIC RATHER I@’l
FOUR FLOWS THAT CONNECT THE WORLD THAN INTERNATIONAL

19% 77

International calls

(including calls over the
internet)

Export of goods and
services(value added)

GLOBAL GDP TELEPHONE CALLS 4%

5 % Migrants

Foreign Direct
Invesment flows /

GLOBAL FIXED INVESTMENT WORLD POPULATION vestaont | 10
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TRENDS IN 2022 & BEYOND

Technology Investments

Labor Shortage

Acwion_|

Production Delays DELAYS
AHEAD

Circular Logistics

RESILLIENCE OF LOGISTICS FIRMS WILL BE FURTHER ;@:
TESTED IN 2022 & NEW STRATEGIES WILL BE ADOPTED A A

Near-Shoring

Green Logistics

invest.gov.tr | 11
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STRATEGIC LOCATION AND ENHANCED PRODUCTION P
STRATEGIC LOCATION CAPABILITIES ATTRACTING MULTINATIONALS . @;
TO INVEST FOR EXPORT el
MERCHANDISE EXPORTS NUMBER OF EXPORT TURKIYE’S SHARE IN GLOBAL
BY GEOGRAPHY PRODUCTS OVER $1 BILLION EXPORTS OF GOODS
2002 2021

1.1%

1.0%

0.9%

BILLION BILLION

0.8%

2002 2021 0-7%
. . 0.6%
EEU Middle East and Africa
North America u Other Countries 0.5% N T DO 00O N DT b Or® oo
- 28888888888 ao8a08898
’— 5\ AN AN NN AN AN AN AN AN AN AN NN NN NNNNNN
250 7 30 N\
! 225.3 Tiirkiye Records
25 . .
200 L~ All-time High Exports
223 in 2021

150

. Exports of Goods In
» Tdrkiye and World

100 . o
= TUrkiye ($Billion, LHS)

0 ——World ($Trillion, RHS)

2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

Source: TurkStat, ITC invest.gov.tr | 10
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PROCTER & GAMBLE, WORLD’S AND TURKiYE’S LARGEST CONSUMER PRODUCT e
SHOWCASE COMPANY HAS BEEN OPERATING IN TURKIYE SINCE 1987 WITH 2 PRODUCTION {@}

FACILITIES, 1 LOGISTICS CENTER, AND 1 REGIONAL MANAGEMENT HUB; et

h .
| i I I [ | I
Management & production hub for 8 %35 of locally produced product is 488 local suppliers, with $175 million purchasing
countries with 150 million population exported

89 of these suppliers also export $173 million goods
$750+ million FDI To +20 countries in Caucasus, Central & services to other P&G facilities

: .. Asia, MENA and Balkans _
2,000 job opportunities 42 of these suppliers are founded by 100%

Tarkiye's export leader in detergents and domestic capital, exporting $167 million to P&G

Newest development center from Europe paper categories global

to Asia

ﬁ‘m & BRHU" w ; febreze Gillette @head& gherbal ¥

pana G PANTENE  §. Venus. @

Source: P&G Tuketim Mallari Sanayi A.$., 2020 invest.gov.tr | 15
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THE US AUTO GIANT FORD HAS BEEN PRODUCING MOTOR VEHICLES IN TURKIiYE FOR
DECADES, ACHIEVING MANUFACTURING EXCELLENCE IN ITS FACILITIES, AND MORE
IMPORTANTLY EXPORTING AROUND 90% OF ITS PRODUCTION TO MORE THAN NINETY
COUNTRIES

KEY VALUE CHAIN ACTIVITIES PRODUCTION in TURKEY (2019) EXPORTS (2019)

SHOWCASE

v/ 52-80% localization (value-added) of vehicles

Total vehicle production: 369K+ .
v/ Sourcing from 418 different supplier facilities; Cf P v Turkiye’s largest exporter
v/ Europe’s largest commercial vehicle producer

151 of them export to Ford Global  $5.9 Billion

Engine Production v/ Lead manufacturing plant of Ford Transit globally .
Euro 6 Ecotorq Engine (100% locally developed) _ _ v/ 90% of production
Euro 6 Ecotorq Engine v/ Single source of Ford Custom & Ford Courier « 90+ countries

FORD OTOSAN - EcoBlue Engine +/ Center of Excellence for Ford Trucks (heavy trucks)

R&D Center & Engineering The only Ford factory among 4 automotive factories in the world included in
Global hub for Ford Trucks (heavy trucks) and related powertrains the Global Lighthouse Network (a WEF and McKinsey research initiative on

Global support for light commercial vehicle development leadership in advanced manufacturing applying Fourth Industrial Revolution
Global support for diesel powertrain engineering / Industry 4.0)

F-MAX: IPR owned 100% by Ford Otosan

Source: Turkish Exporters’ Union, Ministry of Industry and Technology Localization of Motor Vehicles Produced in Turkey, 2020 invest.gov.tr | 16
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TURKIYE IS A LINCHPIN IN HUGO BOSS’ GLOBAL VALUE CHAIN. TURKIYE ACCOUNTS .
SHOWCASE FOR THE LARGEST PART OF THE GROUP’S GLOBAL SOURCING & PRODUCTION :(i):

VOLUME AT 23%. T

BOSSHUGO ®

HUGO BOSSHUGO BOSS e

(1
(1)
2, O
eofsuppliers(167) (11) ' (1 () 15

e of own production facilities (4) (4]

* Germany (Metzingen)

« Italy (Morrovalle)

+ Poland (Radom) (1)

* Turkiye (izmir) (%)

Source: Hugoe Boss Annual Report, 2019 invest.gov.tr | 19
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INDITEX, THE SPANISH PARENT COMPANY OF ZARA, IS ANOTHER EXAMPLE OF

SHOWCASE MULTINATIONALS FOR WHICH TURKIYE PLAYS A KEY ROLE IN THEIR GLOBAL VALUE
CHAINS. INDITEX WORKS WITH 175 SUPPLIERS AND 1459 FACTORIES IN TURKIYE R

INDITEX
1,985 8,155
SUPPLIERS WITH PURCHASE IN 2019 FACTORIES DECLARED BY SUPPLIERS IN 2019
0 ol EUROPE OUTSIDE
pULL&BEAR 54 A) UF FABTUR'ES EUROPEAN UNION TURKIYE THE EU
CLOSE TO THE 485 SUPPLIFRS 175 SUPPLIERS %15 SUPPLIERS
Mo Dt HEADQUARTERS IN SPAIN 2186 FACTORIES 1,459 FACTORIES!, 739 FACTORIES
[Spain, Portugal, Morocco, Turkiye] AFRICA ASIA
AMERICAS
e rs a 161 SUPPLIERS 1,107 SUPPLIERS
17 SUPPLIERS 438 FACTORIES 3,734 FACTORIES
@tradivarius 58 FACTORIES
U T E R O- U E 1,895 166 4,701 374 338 325 356
ZARA HOME SPINNING, WEAVING, CUTTING SEWING DYEING AND PRINTING FINISHING NON-TEXTILE
AND OTHER WASHING
RAW MATERIAL
PROCESSES

Source: Inditex 2019 Annual Report invest.gov.tr | 20
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TURKISH COMPANIES HAVE DEVELOPED STRONG MANUFACTURING AND DESIGN
SHOWCASE CAPABILITIES TOGETHER WITH THEIR FOREIGN PARTNERS AND SIGNIFICANTLY ) ;
CONTRIBUTE TO THE GLOBAL VALUE CHAINS e

. eELGIUM

B France

B cermANY
B sean
TUSAS-TORK HAVACILIK VE UZAY SANAYiI AS.
TURKISH AEROSPACE INDUSTRIES, INC.
. TURKEY
Airbus A400M Program
A400M is the first program that enabled TAIl to gain
prog g B U«

capability and responsibility of a whole life cycled
aerospace product starting from concept design studies to
after sale logistics support activities. TAlI's workshare in
A400M Program includes design and manufacture of
structural components as Forward Center Fuselage with

Emergency Exit Door, Section 17 Upper Shell with Rear
Spoilers. TAI has also manufacturing responsibility of all 9-AD Stade, 10-TAI, 11-SOCATA, 12-TAl, 13-AD Bremen', 14-AD Bremen, 15-TAl, 16-AF Saint Nazaire, 17—Mes_sier—
fuselage harmesses. TAl has first level design and Dowty, 18-PAG,19-SOGERMA, 20-SOCATA, 21-Messier-Dowty, 22-SONACA, 23-AD Stade, 24-AUK Filton,

- . 25-SONACA, 26-Aerolia, 27-TAl
procurement responsibility on lighting system (except
cockpit) and water and waste system.

Source: Airbus invest.gov.tr | 21
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LOGISTICS ACTIVITY IN TURKEY S A R o i U OF GOODS AND

SEA RAIL
64% 1%
62%
1%
60%
/ 58% 1%
56%
1%
54%
52% 0%
50%
0%
48%
46% 0%
2013 2014 2015 2016 2017 2018 2019 2020 2021 2013 2014 2015 2016 2017 2018 2019 2020 2021
ROAD AIR
40% 18%
0,
30% 14%
12%
25%
10%
20%
15%
6%
0,
10% 4%
5% 2%
0% 0%
2013 2014 2015 2016 2017 2018 2019 2020 2021 2013 2014 2015 2016 2017 2018 2019 2020 2021
N |mport (by value of B Fxport (by value of
goods) goods) invest.goV.ir

Source: Turkstat / Note: Share of other modes (Postal and courier activities) are about 1% in export and 14% in import for 2021. mvest.gov.tr
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BDIOLVISSY N[O F KOS IR VANUCSESY DOMESTIC MARKET + EU MARKET + FREE TRADE AREA ————— @

Customs Union with the EU * * *
allows direct access to the EU Market ) ¢ ) ¢
L 4487,
MILLION
NORWAY IsRAEL *SUDAN
LIECHTENSTEIN

SWITZERLAND |CELAND
BOSNIA AND HERZEGOVINA

PALESTINE MACEDONIA
morocco TUNISIA

ALBANIA EGYPT

GEORGIA MONTENEGRO
SERBIA CH|LE

in 28 countries
with Free Trade

MILLION
MAURITIUS 56511 korea in FTA AREA Agreements

M EemonMOLDOVA MILLI O N

FAROE ISLANDS
SINGAPORE VENEZUELA CONSUMERS

UNITED KINGDOM
"QATARKOSOVO C-

85

MILLION
in TURKIYE

invest.gov.tr

Source: IMF; Ministry of Trade, TurkStat, Population as of 2021
*in ratification process



UPGRADED LOGISTIC INFRASTRUCTURE INCREASED
TRADE ACTIVITY WITH COUNTRY GROUPS FOREIGN TRADE ACTIVITIES ACROSS THE GLOBE

L)

% Main export partners of Turkiye: Germany, the USA, the UK, Iraq and Italy.
< Main import partners of Turkiye: China, Russia, Germany, the USA and Italy.

Europe (Other) $20.0
CAGR: 1.5%
; $10.0
North America 2100 7% II II II II
0.0
CAGR: -5.5% II I II I $5.0 The EU 27 ’
CAGR: 12.4% I I «f cach: 0.8 2018 2019 2020 2021 $30.0 .
2018 2019 2020 2021 CAGR: 2.9% 200 Asia(Other)
CAGR: 4.6%
250.0 $10.0 CAGR:5.2%
40.0
$30.0
2018 2019 2020 2021
$20.0
10.0
Central America $2.0 I I I I 20 .
& the Caribbean : 30.0
CAGR: 6.0% .l .I al .I 2018 2019 2020 2021 g ? The Near &
Do $0.0 Y $20.0 Middle East
CAGR:10.2% 3018 2019 2020 2021 I I I I <100 CAGR: 8.5%
' CAGR: 2.1%
North Africa 10.0 I I I [ | $0.0 0
CAGR: 0.8% 5.0 2018 2019 2020 2021
CAGR: 6.0% I I I I
[ | [ | _l [ | 0.0
2018 2019 2020 2021
South America "X 510 Australia and
CAGR: -5.2% I I I I 32.0 ¢0.s New Zealand
CAGR: 20.8% (| | I 0.0 Africa (Other) $5.0 II II .I II $0.0 CAGR: -7.4%
CAGR: 1.4% : CAGR: 7.7%
B Export 2018 2019 2020 2021 R 01/ I I I I D o 5020 2021 0
B Import PR EE =B EE EE )

2018 2019 2020 2021

Source: Turkstat, Ministry of Trade / Note: CAGR between 2018-2021 *Numbers are in Billion ($) invest_gov_tr
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LOGISTICS CAPABILITIES
OF TURKIYE

oSLO
EUROPE | SEA | EXPORT 22 DAYS
B
GOTHENBURG
©20 DAYS HELSINKI
AARHUS PR
LIVERPOOL 20 DAYS .
B DAysin r TALLINN - ®sT. PETERSBURG
FELIXSTOWE 2 22 DAYS
LONDON 10DAVS HAMBURG KLAIPEDA A
14DAYS o ?60&520’”"‘ 16 DAYS 20 DAYS RIGA
BREMEN 23 DAYS
®ANTWERP 17 DAYS
[ ]
LEHAVRE 15DAYS
12 DAYS
GENOA
MARSEILLE-FOS 7 DAY °
8 DAYS
BARCELONA @ LA SPEZIA
7 DAYS 7 DAYS ODESSA
SINES® -
VALENCIA @ !
9.DAYS orve CONSTANTA
‘ v 2 DAYS ¢
® ALGECIRAS ‘ pY Al o
8 DAYS . ‘ v NOVOROSSIYSK
° , v 3 DAYS
= THESSALONIKI »
> GIOIA TAURO 4 DAYS
10 DAYS Saah
' ¥ 3 DAYS
- 8 PIRAEUS

3 DAYS
<4<



OF TURKIYE

AS
|A |SEA | EXPOR
:

N

A
opBEIRUT
HA\FA' 5 DAYS
T DAYS
e KUWAT
< 21 DA‘(S
<
o DUBA!, JEBEL AU
o KING ABDULLAH PORT 17 DAYS
9 DAY YS
R
e SALALAH
13 DAYS
4
4

LOG
ISTICS CAPABILITIES

KARACH\

25 DAYS
L MUNDRA
23 3 DAYS

o CO\_OMBO
23 DAY S

T\ANJ\N °
34 DAYS

GUANGZHOU
34 DAYS
HONG KONG AR

27 DAY

o LAEM
36 DAYS

H ARBOR
°

S

CHABANG

’HO CcH! MINH
3% DAY YS

#BUSAN

35 DAYS

GHANGHA!
24 DAYS
®

> N\NGBO-ZHOUS
36 DAYS

[ ]
pUZHOU
28 DAYS
< KAOHS\UNG
272 DAYS

o MANILA
39 DAYS

HAN

o TOKIO
40 DAY XS



LOGISTICS CAPABILITIES
OF TURKIYE

AFRICA | SEA /| EXPORT

BIZERTE v‘

ALGIERS 8 DAYS v
TANGIER, 1"DAYS e © LA GOULETTHY
7DAYS~ ® DJEN DJEN 8 DAYS
e  17DAYS . MISRATA
CASABLANCA TRIPOL| e 7DAYS
8 DAYS 8 DAYS

ALEXANDRIA ES\BJ— AID
5 DAYS

B ADEN-

!_//D\AQOS PORT-

MD(A)YDABASA .

DURBAN



OF TURKIYE

NORTH AMERICA | SEA | EXPORT

VANCOUVER
Tao DAYS
* SEATTLE-TACOMA NORTHWEST
i “MONTREAL
25 DAYS
*NEW JERSEY
18 DAYS
NORFOLK?®
21 DAYS
- * SAVANNAH
By B 25 DAYS
« MIAMI

24 DAYS

*VERACRUZ
25 DAYS

LOGISTICS CAPABILITIES



LOGISTICS CAPABILITIES
OF TURKIYE

SOUTH AMERICA | SEA/EXPORT

K
A
A
CARTAGENA
29 DAYS
GUAYAQUIL »
32 DAYS
CALLAO's
37 DAYS
SANTOS
‘24 DAYS
MONTEVIDO

BUENOS AIRES **z00avs

30 DAYS



LOGISTICS CAPABILITIES
OF TURKIYE

AUSTRALIA | SEA | EXPORT

SYDNEY

45 DAYS
. ADELAIDE~ / QLSSQ(LAND

45 DAYS



,E, LOGISTICS CAPABILITIES
OF TURKIYE T

EUROPE | ROAD /| EXPORT @ 8 DAYS
MOSCOW
WARSAW MINSK @® spavs
MANCHESTER S B o
10 DAYS‘ 7BDEfQSLlN
PRAGUE
LONDON@  DUSSELDORF@® @ _bavs KIEV
9 DAYS 7DAYS D [ TN
A4
MUNICH @ BUDAPEST *
WIEN@® ),  4DAYS A
v 6 DAYS » . A
BELGRAD
ZAGREB A DAVS R
E\E%'s‘ = - B DAYS ® ® ® BUCHAREST
D 3 DAYS
SARAJEVO SQOFIA b
SDAYS @ “i2bays ™
.ﬁ v o

SKOPJE_y |
TIRANA  3DAYS
3 DAYS



=) LOGISTICS CAPABILITIES
OF TURKIYE NUR SULTAN

14 DAYS
ASIA | ROAD /| EXPORT

BISHKEK  ALMATY

TBLISI 14 DAYS o!3 DAYS
.4 DAYS > | ®
S BAKU-— - ® TASHKENT
< e g - 6DAYS o 12 DAYS
4 4 B
4 DUSHANBE
e TEHRAN AR DAYS
7 DAYS
® BAGHDAD
& 4. 6DAYS
AMMAN
5 DAYS
®
RIYADH

8 DAYS



MOSCOW

LOGISTICS CAPABILITIES i

MINSK
jh, OF TURKIYE Sy
BERLIN o
EUROPE | RO-RO + ROAD 7 DAYS
g WIEN ey
FRANKFURT 6 DAYS s
PARIS 7 DAYS & ®
7 DAYS
e
i LJUBLJANA
MILAN 5 DAYS
® ADAYS o
® > 2z
BOLOGNA
ZARAGOZA @
6 DAYS e e
® ® ROME
PORTO e
MADRID @
8 DAYS 07 BAYS %
LISBON @ :
8 DAYS @ ATHENS
4'DAYS



LOGISTICS CAPABILITIES

& OF TURKIYE

EUROPE | RO-RO +BLOCK TRAIN

MANCHESTER

10 DAYS
4 VENLO 7DAYS PRAGUE

HELSINKI

OSLO 12 DAYS
11 DAYS %T[)OAEIQHOLM. TALINN

& P ® 10DAYS
RIGA

10 DAYS

COPENHAGEN @

9 DAYS

BERLIN WARSAW

9 DAYS

8 DAYS ® spays @

@
BRUSSELS 6 DAYS
® 7 [J.'\YS ®

FRANKFURT @ ~ WIEN
BUDAPEST
® spavs

BASEL
7 DAYS

Vv




LOGISTICS CAPABILITIES
OF TURKIYE

EUROPE | TRAIN /| EXPORT

=

WARSAW
7DAYS @
ROTTERDAM BERLIN
8 DAYS PRAGUE
ANTWERP 2DAYS
7 DAYS
5&PSW|GSHAFEN stcovakia  BUDAPEST
VIENNA @ 2DAYS
5 DAYS
SERBIA ROMANIA

\4

4
BULGARIA

Vv
v‘



[S] LOGISTICS CAPABILITIES
OF TURKIYE NURSULTAN

22 DAYS
ASIA | TRAIN /| EXPORT

BISHKEK  ALMATY

i 20 DAYS s
i TURKMENBASHI ®
vy o BAKU gi2DAYS ® TASHKENT
SR 6 DAYS 18 DAYS
B YR -]
) ASHGABAT

15 DAYS



LOG
ISTICS CAPABILITIES

OF TURKIYE

AS
|A |[SEA [ IMPORT

4
4
HA\FA
6 DAYS
>
o(NG ABDULAY 2o
12 DAYS
>

n, JEBEL AL
* 7 DAYS

o NHAVA

SHEVA
17 DAYS

GHANGHA! 3~
30 DAYS
®
GHENZHEN
e 26 DAYS
o 10 CHI MINF
30 DAYS
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LOGISTICS CAPABILITIES
OF TURKIYE
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OUTLOOK TO GLOBAL OUTLOOK TO LOGISTICS TURKISH LOGISTICS
TRADE & LOGISTICS TRADE & CAPABILITIES SECTOR AFTER
LOGISTICS IN OF TURKIYE PANDEMIC

TURKIYE
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TURKIYE’S VALUE PROPOSITION

@3
Strategic
Location

Lucrative
Incentives

AT

=

Free Trade
Network

O
A

Skilled Workforce
with Cost Advantage

CONSIDERING
FAVORABLE
COMPANIES TO PLUG IN GLOBAL VALUE CHAINS

ITS CAPABILITIES, TURKIYE OFFERS A
ENVIRONMENT FOR INTERNATIONAL

Robust Logistics Diversified
Infrastructure Manufacturing
OPEN
4T for

{1?}: BUSINESS
Liberal

Strong Industry Investment
Clusters Climate

* * ¥
* *
x »
* *
* *
* *
* x
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TURKIYE’S LOGISTICS ADVANTAGES

Russia

?

Ukraine

London ! b

Bratislava

-
Ve Budapest
/
/ Austria Thilisi
Slovenia Belgrade .
/ Istanbul
| ‘~‘
\
—
\ - ~ o
\ - ~ Mersin

Kars %
Ul

THE MIDDLE CORRIDOR IS MORE ECONOMICAL AND
FASTER COMPARED TO THE NORTHERN CORRIDOR AS A
TRADE ROUTE BETWEEN EUROPE AND ASIA

* * ¥
* *
x »
* *
* *
* *

*op X

Samara
Kazakhistan

China

Baku
Beijing

Uzbekistan

Turkmenistan

MIDDLE CORRIDOR .\\
Pakistan '
/
/
/
/
o /
P ~ -~ /
N - \\\\ /
\\ -\ //
\\s—”, \5———,
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ON 7TH NOVEMBER 2019, FREIGHT TRAIN DEPARTED CHINA .

TURKIYE’S LOGISTICS ADVANTAGES AND WENT CENTRAL EUROPE BY PASSING BELOW THE :@1
BOSPHORUS VIA ISTANBUL'S MARMARAY TUNNEL FOR THE A A
FIRST TIME.

London

~700.000
tons freight

Bratislava

~600 trains

Budapest

i istanbul Kars )\. % pradl
ORpfe! O N L)

Ankara
Xi’an

Route of First Train: China H.C. (Xi'an) -Kazakhstan- TURKIYE- Azerbaijan-Georgia-Bulgaria-Serbia-Hungary-Slovakia Czech Republic
(Prague): 11,500 km
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TURKIYE’S COMPETITIVE ADVANTAGE IN THE @
POST-PANDEMIC PERIOD . .

TURKIYE’S LOGISTICS ADVANTAGES

Local production close to
consumption markets becomes
more favorable

Turkiye will be more
lucrative location for >
three reasons

Less shipping duration becomes
more desirable

Increasing importance of capacity
flexibility
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SUPPLY CHAIN SUCCESS FACTORS OF THE MULTINATIONALS IN TURKIYE
GLOBAL VALUE CHAINS HAS CHANGED WITH THE OUTBREAK OF COVID-19.

Investors Survey2020 - Doesyourcompanywork toward relocating the operations of its suppliers to Turkey? -
Answers of manufacturing intensive sectors

Yes No
Defence & Aerospace 60.0% G 10
Automotive 54.8% D 42

Energy & Energy Components 45.5% Sase 11
Machinery & Equipment 45.5% Sase 11
43% Yes Electronics & ITC 400% NG00 5
Electrical Products 37.5% [e2E% N 8
Pharma & Medical Equipment 37.5%  e2E% T 8
Chemicals & Plastics | 26.3% [NEE 19
Metal & Metal Products | 20.0% |GGG 5
Agri-Food 12,5% [NENNSTSENNNN s

(n=127) (n=144)

Source: Investors Suvey 2020
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SIGNIFICANT CONTRIBUTIONS IS EXPECTED FROM AR
NEW LOGISTICS MASTER PLAN LOGISTICS MASTER PLAN :(@:

2035 2053
(Long Term) (Vision)

2023
(Medium Term)

Export
Billion $
%@)J Transit Income
< Billion $
il Cost Saving
%-S) Billion $

ofofo
olofo
eloo
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ASSIST YOU BEFORE, DURING AND AFTER YOUR ENTRY

INVEST IN TURKIYE INTO TURKIYE

PRIVATE

PRIVATE SECTOR APPROACH A GOVERNMENTAL AGENCY ACTING AS YOUR
WITH PUBLIC SECTOR CAPABILITIES REPORTING TO THE PRESIDENT SOLUTION PARTNER

-Dﬂll'-p General & customized Site selection support to ﬁ a ﬁ Arrangements of meetings
business information & find appropriate location/ with governmental bodies AFTERSALE
— S S
. Sectoral analysis & reports land for your investment ﬁ i and other stakeholders
/N\ _— @ Matchmaking with local NEWS ) O o
! Facilitating your | partners & establishing _J Project launch & Press Facilitating your
ea investment at all stages @ business linkages |[:]§ release Services visit to TURKIYE
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* ¥ x
PRESIDENCYOF
x ¥ THE REPUBLIC OF TURKIYE

4 : *
X

* * INVESTMENT

OFFICE

THANK YOU




